
 

Retail Partners Newsletter 
4th QUARTER ADVERTISING DISCOUNT 

 
Retail Partners is a tabloid-size, 4-color, 16-page, monthly publication of the Retail Merchants Association.  It is mailed 
to 2,000 plus retailers. 
   

Special Rates for Sept, Oct, Nov and Dec 2008 
 

With many members wishing to advertise “when the economy is better,” 
RMA thought it was a good time to make advertising in the newsletter a little easier for you. 

Take a proactive approach – Market your business now – While the price is right! 
 

 Reach hundreds of readers who want to do business with an RMA member.   
 Promote your own special sale, a member-to-member offer, an event, a renovation or redesign, a new product or 

service, etc. 
 Space is limited, first come first served. 
 Discounted ads will be placed in spaces available in each issue.   No reservations on location. 
 Ads may be changed each month if the ad is received by the deadline listed below. 
 Prices are quoted for both 4-color and black & white ads. 
 Ad materials must be high resolution, camera-ready artwork (300 dpi); JPEG, TIF or PDF 
 Email material to patricia@retailmerchants.com 
 Questions?  Contact Pat Vitsky, 804-662-5500 or email as above. 

   
Upcoming Issue Themes:        Materials Due: 
 September – The Economy, Economic Forecast Preview    July 24 
 October – Security, Loss Prevention, Valor Awards Preview   Aug 27 
 November – Business Basics (networking, marketing, hiring)   Sept 26 
 December – Outstanding Retailers: Retailer of the Year,     Oct 27 

Retail Achievement of the Year 
 

 
 
 
 
 
 
 
 
 
Company_____________________________________________ Contact  ________________________________ 
 
Address _____________________________________________________________________________________ 
 
E-mail ______________________________________________ Telephone ______________________________ 
 
____ Invoice me  ____  Check enclosed     (Advantage Program not applicable) 
 
Charge to: ___ VISA ___MasterCard       ___ Discover ___ AMEX 
 
Credit Card# ____________________________________________   Exp ________ Security Code # __________ 
 
Name on card _______________________________  Signature ________________________________________ 
 

Fax both pages to:  804-662-5507 

Circle your choices    What months? 
Sept? Oct? Nov? Dec?

Position Size 2x 4x  

1/4 page 5”w x 5.75”h $225 ea $200 ea  

1/8 page 2.50” w x 2.85” h $120 ea $100 ea  



RETAIL MERCHANTS ASSOCIATION (Publisher) 
5101 Monument Avenue, Richmond, VA 23230 

 
NEWSLETTER AD SALES CONTRACT - TERMS AND CONDITIONS 

 
1. By forwarding an order, the undersigned advertiser (the “Advertiser) is deemed to accept the Terms and Conditions set forth herein, including, without 

limitation, all rates and conditions under which advertising space is quoted at the time sold by the Publisher.. 
 

2. Submission of an advertisement to a sales representative of the Publisher does not constitute a commitment by the Publisher to publish the 
advertisement.  Only publication of an advertisement constitutes acceptance of the Advertiser’s order.  Publication of an advertisement does not 
constitute an agreement for continued publication.  In no event shall the Publisher be liable for failure to publish advertising at the time specified by the 
Advertiser; provided, however, if no advertising is published, any charges received therefore by the Publisher shall be refunded. 

 
3. Except as otherwise provided herein, all bills for advertising are net and are due and payable upon submission of an invoice from the Publisher.  A 

charge of 1.5% per month (which accrues to 18% annually) shall be accrued on all amounts that become 45 days past due. 
 

4. The Publisher reserves the right to amend or revise rates, terms, conditions, etc. upon 30 days written notice; all advertising contracts are acceptable 
subject to this reservation.  If said amendments are not acceptable to the Advertiser, the Advertiser may, by written notice to the Publisher prior to the 
effective date of the amendments, cancel its advertising contract without liability for future obligations there under.  Any agreements, rates, terms, or 
conditions not set forth herein or in the advertising contract between the Advertiser and the Publisher shall be void and of no effect. 

 
5. The Publisher reserves the right to edit, reject, or cancel any advertisement for any reason it deems sufficient, including but not limited to any 

advertisement deemed objectionable in subject matter, illustration, or phraseology. 
 

6. It is the Advertiser’s responsibility to provide its advertisement free of errors, and the Publisher shall bear no responsibility for any such errors. 
 

7. If the Publisher erroneously advertises goods at less than the price specified by the Advertiser, the Publisher’s sole obligation shall be to furnish a 
letter to the Advertiser to be posted in the next newsletter, noting the error and stating the correct price.  In no event shall the Publisher assume any 
liability for goods sold at the incorrect price. 

 
8. The Publisher shall not be responsible for advertising orders, cancellations, or corrections given over the telephone.  Written confirmations of 

advertising orders, cancellations, or corrections must be received by the Publisher a minimum of four (4) weeks prior to the end of the first week of the 
publication month. 

 
9. Positions may be requested for any page on which advertising is acceptable and shall be filled, if possible, depending upon editorial make-up and 

advertising space demands. 
 

10. No advertising contract is valid unless signed by the Advertising Manager.  All advertising contracts must be made in the Advertiser’s name and signed 
and titled by an owner or officer of the Advertiser.  All advertisements are accepted for publication entirely upon the representation that the Advertiser 
and its agency (if any) are properly authorized to publish the entire contents and subject matter thereof.  The Advertiser acknowledges and agrees that 
the space reserved under the advertising contract is to be used by the Advertiser signing the contract and used exclusively for the Advertiser’s present 
business and cannot be sold, given, transferred, or assigned, in whole or in part, to any other firm, individual, corporation, or other entity. 

 
11. The Publisher may cancel any advertising contract at any time for reasons satisfactory to the Publisher; if the advertising contract is canceled, the 

Advertiser shall pay for any advertisements run at the applicable rate. 
 

12. The publisher shall not be liable for failure to furnish advertising space or to publish any advertisement due to public emergency or necessity, force 
majeure, restrictions imposed by law, acts of God, labor disputes or for any other cause, including equipment failures or any mechanical electrical 
breakdowns, beyond control. 

 
13. Any federal, state or local tax imposed on advertising published hereunder shall be an additional charge to the advertiser, over and above the rates set 

forth herein. 
 

14. Key numbers, bar codes, and coupons in advertisements are accepted at the Advertiser’s risk.  All property rights arising from the creation or 
production of advertisements for the Advertiser by the Publisher shall be the property of the Publisher.  No such advertisement or any part thereof may 
be reproduced without the prior written consent of the Publisher.  The Publisher shall exercise normal precautions in the receipt and handling of any 
copy material or other property furnished by the Advertiser, but shall not be liable for loss or damage thereto. 

 
15. Advertising agencies are responsible for payment of all advertising ordered on behalf of their clients, but the Publisher reserves the right to hold the 

agency and the Advertiser jointly and severally liable for all such payments. 
 

16. In consideration of the publication of advertising, the Advertiser and its agency (if any) hereby indemnify and agree to hold the Publisher harmless 
against any and all liability, loss or expense from any violations of law, claims for libel, unfair competition, unfair trade practice, violation of rights of 
privacy or rights of publicity, infringement of trademark, trade name, copyright or other proprietary rights, or any other claims, causes of action or the 
like arising directly or indirectly from the publication of advertising hereunder.  The Advertiser and agency (if any) further agree to pay the costs of any 
such actions, including but not limited to expenses and reasonable attorneys’ fees for the counsel of the Publisher’s selection. 

 
17. The Advertiser agrees to hold the Publisher harmless for all fees and expenses, including but not limited to expenses and reasonable attorneys’ fees 

for the counsel of the Publisher’s selection, incurred by the Publisher in enforcing payment of any amounts due under an advertising contract 
hereunder.  It is agreed that the venue in any legal proceeding that may be taken to enforce an advertising contract hereunder shall be in the County 
of Henrico.  The laws of the Commonwealth of Virginia (without regard to any of its conflicts of laws provisions) shall govern the interpretation and 
enforcement of this contract in all legal proceedings. 

 
18. The undersigned Advertiser agrees to the terms and conditions herewith set forth and accepts this contract as of this date: 

 
______  ____, ____ _______________________________________________ __________________________________________________ 
Month    Day Year Advertiser (Company)    Accepted by Retail Merchants Association (Publisher) 
 
____________________________________________________   __________________________________________________ 
Signature             Title   Advertising Manager 


